
1
1

2008 Demographics Report

Updated

May 2009



2

NCM Continued t o Attract a Coveted 

Audience in 2008

2
Source: Nielsen Cinema Audience Reports, Jan -Dec 2008

Over 50% of NCMõs audience was between the ages of 12-34, 

compared to only 32% of the U.S. population

Kids 2-11 Kids 12-17
Persons 

18-34

Persons 

35-54

Persons 

55+

% of U.S. 14.1% 8.6% 23.5% 29.4% 24.4%

% of NCM Audience 10.5% 16.3% 34.1% 25.3% 13.7%
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NCM Moviegoers Were Split 

Across Gender Lines in 2008

49.8% 51.2%

Males Females

NCM Patrons

Source: Nielsen Cinema Audience Reports, Jan -Dec 2008 3
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NCM Attendance By Movie Rating

7.7%

10.5%

60.2%

21.6% G

PG

PG-13

R

Source: Nielsen Cinema Audience Reports, Jan -Dec 2008
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Household Income NCM moviegoers

NCM Moviegoers Have Higher Amounts of Income

U.S. 
Average = 100

Source: 2008 MRI Doublebase ; Base = Adults  18+
NCM Moviegoers = Go to the movies 1+ times a month in NCM trade areas

NCM moviegoers 

median HHI = $70,800
U.S. median 

HHI = $55,500
versus
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126

150

$500,000+ $750,000+

Value of owned home NCM moviegoers

NCM Moviegoers Live In Highly Valued Homes

U.S. 
Average = 100

Source: 2008 MRI Doublebase ; Base = Adults  18+
NCM Moviegoers = Go to the movies 1+ times a month in NCM trade areas

NCM moviegoers 

median home value = $270,359
U.S. median 

home value = $216,210
versus
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135
138

Bachelor's or Post -Graduate Degree Professional and Related Occupations

NCM moviegoers

NCM Moviegoers Are Educated White Collar 
Professionals

Source: 2008 MRI Doublebase ; Base = Adults  18+
NCM Moviegoers = Go to the movies 1+ times a month in NCM trade areas

U.S. 
Average = 100
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TV Quintile I 

(heaviest)

TV Quintile II TV Quintile III TV Quintile IV TV Quintile V 

(lightest)

NCM Moviegoers:

TV - Total TV - Primetime

NCM Moviegoers are
Light TV Viewers

Source: 2008 MRI Doublebase ; Base = Adults  18+
NCM Moviegoers = Go to the movies 1+ times a month in NCM trade areas

U.S. Average 
=100



9
9

2008 Demographics Report

Updated

May 2009


