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9.7 

10.1 

Time Spent in Lobby
(Minutes)

2003 2007

NCM Moviegoers Spend Over 

10 Minutes in the Lobbies
On average, moviegoers spend 10.1 minutes in the lobbies, 

representing an increase from the first study .

Source: 2003 and 2007 LEN Studies, Bruskin Marketing
Base: Total Respondents 2
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52%

56%

Concessions

2003 2007

Source: 2003 and 2007 LEN Studies, Bruskin Marketing
Base: Total Respondents

More than Half of NCM Patrons

Purchase Concessions
They stock up on popcorn, candy, and soda to enhance their 

moviegoing experience
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The Benefits of 

The LEN: Lobby 

Entertainment Network
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LEN Study Highlights

ÅNCM patrons spend an average of 10.1 minutes in the lobbies

ÅThe majority (83%) of moviegoers are aware of the LEN

ÅLEN viewers spent an average of 5.8 minutes viewing the LEN

Å78% of LEN viewers recall 1+ ads appearing on the LEN

Å61% of LEN viewers have unaided recall of 1+ LEN ads

ÅAbout 2 in 5 (38%) of LEN viewers who recalled 1+ ads show interest 
in advertised products on the LEN

ÅLEN viewers have a positive reaction to the LEN:

ʄ80% said that the information is informative

ʄ81% indicated that the material is entertaining

ʄ81% report that the LEN is easy to view

ʄ79% feel that the LEN helps pass the time

Source: 2007 LEN Study, Bruskin Marketing

The 2007 LEN study showed significant improvement 

compared to the first LEN study conducted in 2003.
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55%

83%

LEN Awareness

2003 2007

More NCM Moviegoers are Aware of the LEN
The majority (83%) of NCM moviegoers are aware of the LENõs strong 

presence in the lobbies

Source: 2003 and 2007 LEN Studies, Bruskin Marketing
Base = Total Respondents 6
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3.7 

5.8 

Average Time Spent Viewing
(Minutes)

2003 2007

NCM Patrons View the LEN for 

Almost 6 Minutes
The average viewing time of the LEN jumped 57% from 

the inaugural study to almost 6 minutes

Source: 2003 and 2007 LEN Studies, Bruskin Marketing
Base = Respondents Who Viewed the LEN


